
Journal of Geography, Politics and Society
2025, 15(4), 58–69
https://doi.org/10.26881/jpgs.2025.4.07

SILVER TOURISM DURING THE COVID-19 EPIDEMIC. THE EXAMPLE OF SENIORS 
FROM KIELCE 

Iwona Kopacz-Wyrwał

Institute of Geography and Environmental Sciences, Faculty of Sciences and Natural Sciences, Jan Kochanowski University in Kielce, 
Uniwersytecka 7, 25–406 Kielce, Poland, ORCID: 0000-0002-9796-3959
e-mail: iwona.kopacz@ujk.edu.pl

Citation
Kopacz-Wyrwał I., 2025, Silver tourism during the COVID-19 epidemic. The example of seniors from Kielce, Journal of Geography, 
Politics and Society, 15(4), 58–69.

Abstract
The aim of the article was to examine the specific nature of tourism activity among seniors in Kielce during the COVID-19 epidemic, 
i.e., from 20 March 2020 to 15 May 2022. The focus was primarily on the motivations, frequency, preferences, and limitations
related to engaging in tourism by older adults when the epidemic state was in force in Poland. The article presents the results of
a survey conducted in 2024 among seniors in Kielce – individuals aged over 55. The analysis showed that, despite initial concerns
about the risk of contracting SARS-CoV-2, seniors were eager to participate in various forms of tourist activity, including using travel
agency services. A significant variation in the motivations and preferences for these activities among seniors was also observed,
depending on age, education, financial situation, and health condition.
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1. Introduction

Over the past few decades, due to civilisational 
progress, cultural changes, and improved living 
conditions, the intensity of population ageing has 
significantly increased (Michalski, Stępień, 2021; 
Kiniorska et al., 2023). Today, more than one in five 
people in the European Union (21.6%) is 65 or older. 
According to Eurostat’s demographic forecasts, the 
proportion of people aged 65 and over in Poland, 
which amounted to 17% in 2015, is expected to at 
least double by 2060, reaching 34.5% and becoming 
one of the highest in the entire European Union 
(Population Structure…, 2024).

At the same time, life expectancy is increasing while 
birth rates are declining, intensifying the rapid growth 
of the proportion of elderly people in the overall 
population, which is perceived as a social threat. 
The rise in the number of seniors entails increased 
spending on medical care, nursing and caregiving 
services, as well as on social benefits (Michalska-
Dudek, Kokoszka-Lassota, 2020). Simultaneously, the 
labour force is also ageing at an accelerated pace 
(Szukalski, 2012).

The ageing of societies is thus increasingly 
impacting global aspects of life such as politics, 
economy, and culture (Bloom et al., 2011,Kłosowski, 
2022). However, alongside the vision of the rising 
costs of these changes, attention is more and more 



being directed toward a more positive approach to 
the consequences of population ageing (Michalska-
Dudek, Kokoszka-Lassota, 2020). These processes are 
taking place in the world’s most developed societies, 
and, along with bringing cultural changes, they 
contribute to greater participation of older people in 
various spheres of life. I. Patterson (2006) described 
ageing as one of the most significant and visible 
transformations of the 21st century, affecting all 
socio-economic sectors. These changes also influence 
the market of tourism services, where new trends 
are emerging on both the demand and supply sides, 
creating conditions for the functioning of tourism 
economy entities as well as for tourist reception 
areas (Kiryluk, 2008; Kociszewski, 2021). Within this 
context lies the concept of active ageing and the idea 
of the so-called silver economy, which encompasses 
all activities aimed at meeting the needs arising 
from ageing of the population. Among these needs, 
particular emphasis is often placed on health care, 
ensuring social integration, and organising seniors’ 
time through education, entertainment, recreation, 
and tourism (Michalska-Dudek, Kokoszka-Lassota, 
2020). It is therefore not surprising that travelling of 
the elderly (silver tourism) is playing an increasingly 
important role in the tourism sector. Thanks to 
advances in medicine, seniors are able to stay in good 
health for longer, while having significant amounts 
of free time and sufficient financial resources 
(Hung, Petrick, 2009; Balderas-Cejudo et al., 2016; 
Zawadka, 2019; Balińska, Wojcieszak-Zbierska, 2020). 
Unfortunately, silver tourism, despite its tremendous 
development potential, was severely impacted by the 
outbreak of the SARS-CoV-2 coronavirus pandemic, 
which caused major damage to the economy, 
restricted tourism activity, and posed numerous 
significant challenges to older people in their daily 
lives.

Considering the above, the aim of this article is 
to examine the specifics of senior tourism activity in 
Kielce during the COVID-19 pandemic, i.e., from 20 
March 2020 to 15 May 2022. Particular attention is 
given to the motivations, frequency, preferences, and 
limitations related to the participation of the elderly 
in tourism activities during the state of epidemic in 
Poland.

Kielce is a city with county rights located in south-
eastern Poland, with a population of 183,885 at the 
end of 2022. As the capital of the Świętokrzyskie 
voivodeship, it is an economic, scientific, and 
exhibition/trade fair centre. Its location between 
Cracow and Warsaw increases the development 
potential of the city; however, being situated between 
two strong growth poles that offer significantly better 
educational and career opportunities also results 

in a loss of human resources and, 
consequently, population ageing.

1.1. Consequences of the COVID-19 epidemic

COVID-19, an infectious disease caused by the SARS-
CoV-2 virus, was first identified in Wuhan, China, 
at the end of December 2019 (Aqeel et al., 2020; 
Huang et al., 2020). In March 2020, the World Health 
Organization (WHO) declared a global pandemic, 
which, within the first quarter of that year alone, 
had spread to over 200 countries (Haryanto, 2020). 
In response to the rapid transmission of the virus, 
governments worldwide implemented a range of 
restrictions and public health measures. In Poland, 
a state of epidemic was officially declared on 20 
March 2020 by regulation of the Minister of Health 
(Rozporządzenie…, 2020) at lasted until 15 May 2022.

The COVID-19 pandemic was a shock to all 
countries and economies worldwide, and the 
economic crisis it triggered is one of the most 
significant and unpredictable experiences in recent 
years (Chen et al., 2020; Zenker, Kock, 2020). It led 
to the escalation of phenomena on a global scale, 
incomparable to anything previously known in the 
history of the world economy. Suffice it to mention 
that in the second quarter of 2020 alone, the EU’s 
GDP fell by 13.9% year on year, while unemployment 
rose by 2.7%. Meanwhile, the Polish economy lost 
8.1% of its GDP, which was the largest decline since 
the reforms of Prime Minister Balcerowicz carried out 
in 1990–1991 (Podsumowanie lockdown-u…, 2021).

The sector that suffered the most from the 
measures and restrictions introduced during the 
epidemic was tourism (Madani et al., 2020; Sigala, 
2020; Kaushal, Srivastava, 2021). Not only did 
everyday activities and basic social obligations change, 
but so did ways of spending and organising free time 
(Seyfi et al., 2020;Stępień et al., 2021; Druet, 2023; 
Michalski, 2023). Key factors that directly affected 
the functioning of the global tourism sector included 
restrictions on human movement for strictly defined 
purposes (business, health-related), the suspension 
of air travel, and the closing of national borders (Wells 
et al., 2020). As a result of the pandemic, global 
tourism traffic decreased by 74%, from 1.5 billion 
international trips in 2019 to 380 million in 2020 
(UNWTO, 2021; Wiadomości Turystyczne, 2021). 
In Poland, the number of tourists also drastically 
declined: in 2020, less than 19 million tourists used 
tourist accommodation facilities, which was half as 
many as the year before (Gruszka, Manczak, 2021). 
The number of domestic tourists dropped by over 
40%, and of international tourists by 70% (Turystyka…, 
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2021). These figures clearly show that the COVID-19 
pandemic caused enormous damage to the market 
of tourism services (Mendoza, Reinoso, 2020). In the 
face of such drastic changes, silver tourism seems to 
present an opportunity for improving the situation of 
the tourism industry.

1.2. Silwer tourism

The topic of senior tourism activity – against the 
backdrop of a changing demographic structure – 
is gaining increasing importance. Tourism today 
is a global phenomenon: according to the data of 
the United Nations World Tourism Organization 
(UNWTO), in 2019 the number of participants in 
international tourism reached 1.5 billion (World 
Tourism Barometer, 2020). It should be noted, 
however, that this figure pertains only to international 
travel, without accounting for domestic trips, which 
are far more numerous on a global scale (Bigano et 
al., 2007). Moreover, tourism is no longer perceived 
as an incidental aspect of human life but rather as 
a permanent and significant global socio-economic 
component (Edensor, 2007).

As previously mentioned, over the past several 
years, the ageing of societies has increasingly 
influenced tourism on a global scale. It alters the 
structure of national budget expenditures, affects the 
models of production and consumption, and impacts 
social insurance systems (Śniadek, 2007). It also shapes 
social relations and leisure activities, making the 
elderly a socially significant group within the market 
of tourism services (Nimrod, 2008; Glover, Prideaux, 
2009; Balderas-Cejudo et al., 2016). It is therefore 
not surprising that senior tourism (silver tourism) has 
become a research field that is increasingly reflected 
in the literature on the subject (Littrell et al., 2004; 
Patterson, 2006; Le Serre, Chevalier, 2012; Prayag, 
2012; Kazeminia et al., 2013; Kim et al., 2015; Nikitina, 
2016; Omelan et al., 2016; Zsarnoczky et al., 2016; 
Kurtulmuşoğlu, Esiyok, 2017; Kurzeja, 2018; Warwas, 
Wieczorek, 2018; Głąbiński, 2020).

In this article, silver tourism is understood as 
tourism involving older adults, specifically those over 
the age of 55. The adoption of this age threshold 
stems from a temporal demarcation, as, according 
to many authors, specific age-related needs begin 
to emerge from this point onward, accompanied by 
changes in physical condition (Hossain et al., 2003; 
Walker, 2004; Alcaide-Casado, 2005).

Generally, defining who qualifies as a senior is not 
an easy task, as there are various perspectives on the 
issue present in the scientific literature (Śniadek, 2007; 
Grna, 2015). The most commonly accepted criterion 
for senior status is the retirement age, though this 

approach appears somewhat inadequate since the 
age of retirement varies not only among countries but 
also by gender and profession (Sawińska, 2014). For 
the purposes of scholarly analysis, it is often assumed 
that a senior is someone who has reached the age of 
55. M. C. Walker (2004) identifies four categories of
senior age:

• pre-seniors (individuals aged 55–64, i.e., those in 
the pre-retirement phase or early
retirees);
• retirees (aged 65–74);
• older retirees (aged 75–84);
• individuals over the age of 85.
In the broadly understood tourism sector, travelling 

seniors are generally over the age of 55, and most 
often still professionally active (Smith, Jenner, 1997). 
Moreover, considering that participation in tourism 
is often the result of earlier behaviours such as 
promoting a healthy lifestyle, a passion for travel, and 
the pursuit of personal interests, it seems justified to 
distinguish the group of pre-seniors and classify them 
as participants in silver tourism.

Research shows that the senior tourism market 
requires a distinct, specialised approach, as this group 
has specific needs and expectations (Oleśniewicz, 
Widawski, 2015; Januszewska, 2017; Markiewicz-
Patkowska et al., 2018). Additionally, seniors are 
perceived as a heterogeneous group, encompassing 
individuals driven by a variety of motivations. 
Therefore, the tourism market oriented toward 
seniors demands a tailored approach, taking into 
account a range of factors such as age, education, 
marital status, family and financial situation, health, 
and prior lifestyle (Grzelak-Kostulska et al., 2011; 
Balińska, Wojcieszak-Zbierska, 2020). Thus, studying 
and understanding these interdependencies becomes 
particularly important.

2. Data sources and methods

The primary source material for this article consisted 
of data on the tourism activity of seniors, obtained 
through a survey conducted between July and 
September 2024. The sample was selected purposively 
- the questionnaires were addressed to individuals
over the age of 55 residing in Kielce. Questionnaire
interviews were conducted directly by interviewers at
the respondents’ places of residence. A total of 411
questionnaires were collected, of which 394 (with
complete responses) were further analysed.

The survey questionnaire contained 11 questions 
along with demographics. Most of the questions 
(82%) were closed-ended, with the option to add a 
personal response; the remaining 18% were open-
ended, requiring a short written reply and the 

Silver tourism during the COVID-19 epidemic. The example of seniors from Kielce	 60



expression of personal opinions. The data obtained 
from the survey were quantitative in nature. In closed-
ended questions nominal and ordinal scales were 
used, which allowed for the calculation of response 
frequencies (in percentage) for the purposes of this 
study. The questions referred broadly to the tourism 
activity of seniors and their travels during a specific 
period, namely from 20 March 2020 to 15 May 
2022. This time frame was deliberately chosen, as it 
corresponded to the one of the COVID-19 epidemic 
state in Poland.

Additional source material included data available 
from the Local Data Bank (2022), published by Eurostat 
and the Central Statistical Office of Poland (GUS), 
such as: the population by age groups (over 55) and 
gender in Kielce in 2022; the population by economic 
age groups in 2022; the old-age dependency ratio in 
2022; and forecasts regarding demographic structure 
and population ageing for the coming decades. 
Correlation and regression analysis were also applied 
to examine the relationships between age, education, 
financial situation, and health condition and the 
tourism activity of seniors in Kielce.

 
3. Results and discussion

According to the data from the end of 2022, the 
population of Kielce was 183,885 people (98,332 
women and 85,553 men), with 50,791 individuals 
classified as being of post-working age: 33,980 
women and 16,811 men. This group represented over 
one-quarter of the city’s total population (27.6%). 
Notably, there was a high degree of feminisation 
within this age group among Kielce residents - the 
number of men of post-working age was only about 
half that of women. This reflects the national trend of 
feminisation in ageing (Michalska-Dudek, Kokoszka-
Lassota, 2020). According to the data from the GUS, in 
2022 the number of post-working age individuals per 
100 working-age individuals in Kielce was 49, and the 
old-age dependency ratio was 38.3 (GUS BDL, 2022).

However, when applying the lower age threshold 
of 55 years used in the study, seniors accounted for 

as much as 36.1% of the city’s population – 8.5% 
more (66,287 individuals: 39,414 women and 26,873 
men) than those classified as being of post-working 
age. Further analysis of the size of specific age groups 
over 55 years by gender revealed a noticeable «post-
war baby boom» generation, characterised by a 
lower number of individuals aged 55–59 compared 
to the three older age groups, and a numerical 
predominance of women over men, which increased 
with each subsequent age group (Tab. 1).

A detailed analysis showed that in 2022 in Kielce 
people aged 65–69 formed the largest proportion 
(21.0%) among seniors (over the age of 55), followed 
by those aged 70–74 (18.7%), pre-seniors aged 60–64 
(18.4%), and those aged 55–59 (15.3%). The smallest 
group consisted of individuals over the age of 85 
(7.3%). A similar trend was observed among senior 
women, with the following distribution: 20.7% (65–
69 years), 19.3% (70–74 years), and 17.3% (60–64 
years), although in this case, the smallest was the 
group of women aged 80–84 (8.3%). The situation 
among men was slightly different: the largest group 
was also formed of seniors aged 65–69 (21.6%), but 
the second largest group consisted of pre-seniors 
aged 60–64 (19.9%), followed by those aged 70–74 
(18.0%), with the smallest group including individuals 
over 85 years old (5.6%).

As mentioned earlier, the basis for the analysis 
was a survey conducted among 394 individuals aged 
55 and over, who were permanent residents of Kielce. 
Women predominated among the respondents, 
accounting for 59.2% of the surveyed population. 
The average age of respondents was 67 years. 
The largest share of participants were aged 65–74 
(43.3%), followed by those aged 55–64 (39.6%), then 
75–84 (11.8%), and finally those over 85 years of 
age (5.3%) (Tab. 2). Among the respondents, those 
in a civil union predominated (Tab. 2), making up 
59.8% of the participants. The next largest group 
consisted of widowed individuals (27.3%), followed 
by divorced individuals (7.8%), while the smallest 
group was composed of single individuals (5.1%). In 
the surveyed sample, respondents with secondary 
education predominated (38.7%) followed by those 
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Tab. 1. Seniors by age group (over 55) and gender in Kielce in 2022

People
Age group

55-59 60-64 65-69 70-74 75-79 80-84 85 and 
more

Total

Gender
total 10141 12181 13948 12422 7848 4909 4838 66287

men 4707 5355 5792 4834 3043 1636 1506 26873

women 5434 6826 8156 7588 4805 3273 3332 39414

Source: own elaboration based on data from the GUS (2020).
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with vocational education (27.9%). One-fifth of 
the respondents had higher education, while the 
remaining 14.3% had primary education (Tab. 2).

In terms of professional activity, the largest group 
was made up of retirees (62.5%) (Tab. 2). The next 
largest group consisted of retirees and pensioners 
earning side money (15.1%), followed by seniors who 
were still employed (12.6%), with the smallest group 
being pensioners (9.8%).

Participation in tourism and travelling are often 
linked to the financial situation of the participants. 
This subjective factor is especially important for trip 
planning. Therefore, respondents were asked to assess 
their financial situation (Fig. 1). The vast majority of 
seniors described it as good (61.6%). Nearly one-third 
of the respondents rated it as very good (15.5%) and 

Tab. 2. Respondents’ sociodemographic characteristics
Age group

Total
Age group 55-64 65-74 75-84 85 and more

People 156 171 46 21 394

% 39,6 43,3 11,8 5,3 100%

Age group
Total

Marital status Married Widow/Widower Divorced Single

People 236 107 31 20 394

% 59,8 27,3 7,8 5,1 100%

Age group
Total

Education Primary Secondary Vocational Higher

People 56 153 110 75 394

% 14,3 38,7 27,9 19,1 100%

Age group
TotalOccupational 

structure
Retiree Retiree/ Working 

pensioner
Employed Pensioner

People 246 59 50 39 394

% 62,5 15,1 12,6 9,8 100%

Source: Own elaboration based on survey.

Fig. 1. Financial situation of respondents’.
Source: Own elaboration based on survey.

average (14.7%). Only a few individuals described 
their financial situation as bad (5.0%) or very bad 
(3.2%).

Given that the majority of seniors assess their 
financial situation very positively, it can be concluded 
that they possess sufficient financial resources to 
undertake tourist trips.

Information about the health status of the elderly 
is also important for research on senior tourism. 43.3% 
of the respondents rated their health as good, 28.9% 
as average, and 12.1% as very good. It is encouraging 
to note that only 15.7% of seniors rated their health as 
bad or very bad (Fig. 2). This is particularly significant 
because poor health is often mentioned as one of the 
main barriers hindering the development of senior 
tourism.

Fig. 2. Respondents’ health.
Source: Own elaboration based on survey.
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Respondents were also asked about their preferred 
forms (max. 3) of active leisure during the COVID-19 
epidemic in Poland, i.e., from 20 March 2020 to 15 
May 2022 (Fig. 3). The analysis shows that the most 
popular activity during this period was walking in 
the immediate vicinity (51.3% of all responses). 
This response was most frequently provided by 
respondents with a secondary education and good 
health condition. 

The second most popular activity was gardening 
(34.9%), while one in five respondents selected 
sightseeing trips (21.6%). A significant number of 
respondents also preferred leisure trips (17.6%), 
closely followed by cycling (17.5%). In this case, 
those with good or average health predominated. 
Seniors also increasingly listed Nordic walking 

(14.6%) as a form of active leisure (this activity has 
become popular not only among older adults, but 
also among younger generations) along with playing 
with grandchildren (12.2%), mountain hiking (8.1%), 
skiing (7.8%), and swimming (6.9%). As before, these 
activities were primarily chosen by individuals with 
good, very good, or average health. Participation in 
pilgrimages was declared by 5.5% of respondents, 
while the least frequently chosen option was visiting 
museums and galleries (4.4%), which most likely 
corresponds to the fact that access to such venues was 
limited or impossible during the period in question. 
Seniors were also invited to list their own preferred 
forms of active leisure during the COVID-19 epidemic: 
2.0% indicated fishing, while 1.3% of respondents 
mentioned outdoor gym workouts. 

Fig. 3. Preferred forms of active leisure of Kielce seniors during the COVID-19 epidemic.
Source: Own elaboration based on survey.

More than half of the seniors, when asked about 
their motives for engaging in tourism activities during 
the COVID-19 epidemic (max. 3), most often selected 
escaping from civilisation and returning to nature 
(54.3% of all responses), as well as the renewal of 
physical strength and improvement of health (47.2%), 
an understandable and natural indication during this 
particular time (Fig. 4). These responses were given 
by individuals across all age groups, most frequently 
by those with secondary or higher education and 
characterised by good or very good financial situation. 
In the third place, despite recommendations to stay 
at home and maintain social distancing, was the need 
to visit close family (42.8%), followed by relaxation 
and leisure (37.5%), and the renewal of mental and 
spiritual strength (29.9%). These latter responses 
were most often provided by individuals aged 65–74 
(114 people) and 75–84 (28 people), which reflects 

a broader trend of seeking to make up for the time 
lost in earlier phases of life, typically perceived as 
periods dominated by daily routines between home 
and workplace (Oleśniewicz, Widawski, 2015). The 
results obtained confirm that the surveyed seniors 
perceive this stage of their lives as an opportunity to 
accumulate new experiences and to fulfill the need 
for self-care. Therefore, the next most frequently 
selected responses were: pursuing personal passions 
(29.1%), dedicating time to own interests, and the 
need to experience something new (25.0%) – choices 
most often made by single individuals with secondary 
or higher education. This leads to the conclusion 
that older people are increasingly active, open, and 
curious about the world, they pursue their passions 
and hobbies not only individually but also collectively 
through clubs, associations, or universities of the third 
age (Landsberg et al., 2012; Oleśniewicz, Widawski, 
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2015). Participation in sports activities was indicated 
by 18.2% of respondents, participation in pilgrimages 
by 7.1%, and slightly fewer (6.9%) pointed to the need 
to meet new people.

Taking the above into account, it is worth examining 
the specifics of older adults travelling during the period 
of the COVID-19 epidemic in Poland. Respondents 
were asked how many times, between 20 March 
2020 and 15 May 2022, they travelled for a minimum 
of two days (with at least one overnight stay) outside 
their place of permanent residence. The results were 
quite surprising: it turned out that the vast majority 
of seniors (86.3%) undertook such trips during the 
epidemic (Fig. 5). These findings were consistent with 
the research conducted in April 2020 among Polish 
travellers, and showing that 79.8% of respondents 
planned a tourist trip despite being aware of the 
risks associated with the pandemic (more than 90% 
of the Poles…, 2020). Nearly half of the respondents 
travelled once (46.4%), 27.1% travelled two or three 
times, 7.7% travelled four to five times, and 5.1% of 
older individuals made more than five trips during the 

analysed time span. Only 13.7% of those surveyed did 
not travel at all during the epidemic. An analysis of 
the responses showed that those who travelled four 
or more times were mainly pre-seniors (23 people) 
and younger seniors (41 people) in good health and 
financial condition.

More than half of the respondents travelled for 
leisure (31.2%) and health-related purposes (21.3%), 
while 16.2% indicated that the main reason for 
their trips was visiting relatives or friends (Fig. 6). 
Educational or sightseeing purposes accounted for 
11.8% of the trips, and slightly fewer respondents 
(9.2%) stated that their travel was mainly work-related. 
Religious purposes were the primary motivation for 
7.6% of the seniors. 

When choosing trips of a typically touristic nature 
(leisure, health-related, or educational), seniors, 
quite understandably during the epidemic, most 
often stayed with family and friends (37.1%), which is 
not an option taken into account by the official GUS 
statistics (Fig. 7). Second were stays at agritourism 
farms (19.5%), closely followed by hotels, motels, 

Fig. 4. Motives for undertaking tourist activity by Kielce seniors during the COVID-19 epidemic.
Source: Own elaboration based on survey.

Fig. 5. Frequency of trips of Kielce seniors (min. 2 days with at least one overnight stay) outside their place of 
permanent residence during the COVID-19 epidemic.
Source: Own elaboration based on survey.
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Fig. 6. The main purpose of Kielce seniors’ trips during the COVID-19  epidemic.
Source: Own elaboration based on survey.

Fig. 7. Accommodation facilities chosen by Kielce seniors when travelling during the COVID-19  epidemic.
Source: Own elaboration based on survey.

and guesthouses (18.9%). Accommodation in holiday 
resorts or sanatorium facilities was preferred by a 
total of 15.8% of respondents, while 4.8% opted for 
holiday cottages. Seniors also made use of hostels 
and camping trailers, although these responses 
were very rare (2.1% and 1.8%, respectively). This 
suggests that during their travels amid the COVID-19 
epidemic, seniors primarily chose accommodations 
that allowed them to minimise contact with other 
people, something not always possible in hotels, 
resorts, or health facilities (due to the necessity to 
use shared spaces like canteens, corridors, elevators, 
medical treatment rooms, etc.). A similar trend was 
observed among residents of the United States, 
where a survey conducted by Destination Analysts 
in June 2020 indicated that 37.7% of respondents, 
when planning upcoming trips, intended to avoid 
popular and crowded tourist destinations (Update on 
American…, 2020).

Almost half of the seniors (48.6%) organised their 
trips independently during the COVID-19 epidemic 
(especially pre-seniors characterised by secondary 

or higher education, good financial situation, and 
being in formal relationships), while 17.6% used the 
services of travel agencies (often last-minute offers). 
Only 8.3% participated in trips organised by their 
workplace, which were primarily business-related 
journeys. Research indicates that tourists were more 
willing to use travel agencies that presented details on 
hygiene and cleanliness of accommodation facilities, 
offering those that adhered to safety standards (such 
as screening tests for staff, mandatory use of personal 
protective equipment by employees) and paid 
particular attention to social distancing (COVID-19 
travel…, 2020). 

The most commonly chosen means of transport 
was the private car (64.5%), which, considering the 
restrictions on public transport during the discussed 
period, appears to have been the most favourable 
option. One-fifth of the respondents chose to travel 
by bus or train, whereas only 8.6% travelled by plane.

Further analysis of the factors limiting travelling 
of Kielce seniors showed that the vast majority 
of selected answers were directly related to the 



COVID-19 epidemic: 39.7% of respondents pointed to 
restrictions resulting from government regulations, 
while for a further 32.5%, fear of infection was the 
decisive factor (Fig. 8). Almost one-fifth of respondents 
indicated financial constraints, even though earlier, 
the vast majority (77.1%) had assessed their financial 
situation as good or very good. This may suggest that 
they would like to spend more on tourism than their 
existing budgets allow. In the literature on the subject, 
financial reasons are frequently cited as one of the 
major barriers to seniors’ participation in tourism 
(Grzelak-Kostulska et al., 2011; Parzych, Gotowski, 
2016). For 5.5% of respondents, health condition was 
the primary limiting factor for travelling, for 3.1% it 
was the lack of a travel companion, whereas 1.2% of 
the surveyed seniors did not perceive any barriers at 
all.

The spreading pandemic forced tourists to 
change their travel plans out of concern for their 
health and fear of complications during their trips. 
As research shows (Hajibaba et al., 2015), this is a 
normal reaction, as unexpected events (epidemics, 
terrorist attacks, natural disasters, etc.) lead to a 
drastic reduction in tourism demand. The perception 
of risk significantly influences travel decisions, often 
resulting in consumers postponing or cancelling 
their trips (Fischhoff et al., 2004; Wong, Yeh, 2009). 
Therefore, seniors were asked at the end of the 
survey how the COVID-19 epidemic had affected their 

travel plans and decisions (Fig. 9). The vast majority 
(78.2%) unfortunately had to modify them: 37.3% 
cancelled a previously planned trip, 21.7% opted for 
a domestic trip instead of an international one, and 
19.2% postponed or rescheduled their travel to a later 
date. Over one-fifth of respondents (21.8%) reported 
that the epidemic had no impact on their travel plans 
or decisions, either because they had not planned 
any trips or they were able to carry them out in the 
intended form and timeframe. A similar trend was 
observed in the study by J. Zawadka et al. (2021), where 
over 20% of city residents stated they did not intend 
to change their holiday plans due to the pandemic. 
In general, a tendency was noted that the more time 
passed since the declaration of the global pandemic, 
the fewer people reported an intention to change 
their travel plans. Research conducted in March 
2020 in the United States and the United Kingdom 
revealed that 88% of travellers had changed their 
plans: over half of consumers voluntarily cancelled 
their trips, while 38% postponed their journeys or 
were forced to alter their travel arrangements due 
to the crisis triggered by the spread of the SARS-
CoV-2 coronavirus (GlobalWebIndex, 2020); whereas 
research by Longwoods International on the attitude 
of American travellers, carried out in June 2020, 
indicated that 69% of respondents had changed their 
travel plans due to the pandemic (compared to 85% 
on 8 April) (COVID-19 travel…, 2020).

Fig. 8. Factors limiting travelling of Kielce seniors during the COVID-19  epidemic.
Source: Own elaboration based on survey.

Fig. The impact of the COVID-19 epidemic on the tourist plans and decisions of Kielce seniors.
Source: Own elaboration based on survey.
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4. Summary

The restrictions introduced in Poland in response 
to the spread of the SARS-CoV-2 virus, particularly 
regarding movement and the use of accommodation 
and catering facilities, had a significant impact on 
tourism, including senior tourism. However, research 
showed that despite initial fears of infection, seniors 
were keen to engage in various forms of tourism, 
which aligns with global trends (Post-pandemic 
tourism…, 2021; Saha et al., 2024).

Motivated by the desire to escape civilisation, 
reconnect with nature, restore their physical strength, 
and improve their health, seniors also felt a strong 
need to visit close family and maintain relationships, 
despite the many difficulties and restrictions imposed 
during the epidemic. Although more than one-third 
of respondents stayed with friends or relatives during 
their travels (as accommodation facilities were 
operating on a limited basis or not at all), rest and 
health improvement remained the main purposes of 
such trips. Seniors preferred to organise their trips 
independently or took advantage of attractive last-
minute offers.

The most frequently selected forms of active 
leisure among seniors from Kielce during the 
COVID-19 epidemic were walks around the local 
area, gardening, as well as sightseeing and leisure 

trips. Therefore, a significant further increase in the 
participation of older people, particularly in the latter 
two forms of activity, can be expected after travel-
related sanitary restrictions have been lifted.

The analysis of the responses also shows that those 
who most frequently engaged in silver tourism during 
the COVID-19 epidemic were pre-seniors in good or 
average health and financial condition, and being 
in formal relationships. Tourism is a very important 
element of their lifestyle as it enhances its quality, 
and they would like to devote more (both resources 
and time) to travel than they have been able to so far.

Older people constitute a heterogeneous and 
highly diverse group, and contemporary lifestyle 
trends influence not only their tourism-related 
behaviours, but also the ways they spend their leisure 
time in their place of residence. Recognising these 
changes may support the development of innovative 
solutions aimed at shaping the post-pandemic reality, 
including social and tourism policies. Seniors are a 
significant part of this new reality and, in the coming 
years, will become a very important growth segment 
for the tourism market, which is recovering after the 
COVID-19 epidemic. Therefore, it is important to 
stimulate the activity of businesses to provide services 
addressed and adapted to the changing needs of the 
elderly. This is why recognising the current behaviours 
and tourism expectations of the «silver heads» is so 
crucial.
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